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Do you plan on spending more or less time
participating in local recreation pregramming?
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Housekeeping

= All attendees are automatically muted... just kidding!

Feel free to ask questions!

= | can send a copy of the deck and research via email.
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Your host

William Owens

Enterprise Account Executive
Team Lead
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About Amilia

The smartest and easiest way
to offer, manage, and sell memberships and
activities online.

O\ www.amilia.com
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Serving 1,400+
organizations

6,000+ locations

130+ employees

Processing S750M+
Annually
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6,000+ locations in North America trust
Amiilia to run their organization
amilia
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2024 Trends and Opportunities
for Your Community Center

Consumer Research Results and Analysis

Do you plan on spending more or less fime
participating in local ation p i

1g?

Get your copy of
the research on
our website

amilia.com/library m
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The inspiration behind
the research project
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When Who
Fall 2023 Consumers
Methodology:
Who did we survey?
Where Submissions

United States Over 450

amilia
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Overview of Sections
Section 1
Opinions and attitudes towards activities and recreation programming
Section 2
Knowledge and use of local facilities
Section 3
Consumer preferences for rec programming and activities
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1

Rec programming
and activities are a

key part of
consumers health
and wellness
intentions.

3 Key Takeaways

3

Membership
experience is a key

2

Awareness of
community centers
results in
participation.

factor in consumer
decision-making.

amilia
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Section 1

Opinions and attitudes towards activities
and recreation programming
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When we asked respondents how important participating in
local recreation programming or activities was to their
quality of life and overall health,

78%

Affirmed that these activities were very important
or extremely important.

amilia
The same can be said for how many respondents

perceive that rec programs and activities are bringing
value to their family.

75%

affirmed that it was either extremely valuable or
very valuable to their families.
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Despite this, when asked about the frequency of their participation, less than half
of respondents confirmed that they or a family member participated in community
programming once a week or more in the last year.

Moretha;m\zg;i - 17%
e R 23%
o
onces o I 19%
None - 15%
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Do you want to spend more time 46% Vo tospend
in participating in local recreation
o ens Wants to spend
activities? 44% chieisaime tine
e I 46%
Less . 10%
the same 44%
amilia
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This likely means that nearly 70% of consumers are feeling the impact of the current

More

Less

About
the same

economy, which is not a big surprise.

amilia
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%
74%
of respondents asserted that they would prefer to
visit one facility for all their activities.
amilia
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52%

Prefer to participate in physical or
recreation programs with other
people, for example in a class
setting, in a club or on a team.

amilia

The future is bright
for community centers.

amilia
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3 Key Findings

67%

Have visited a
community center
in the last year.

80%

Would be likely to visit a
community center in their
local area for recreation
programming or activities, if
they were aware of one.

amilia

21
Are aware of a
community center
in their local area.
22
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of respondants agree that community centers are
valuable to them/their community.

Do you agree community centers at large are

83%

of respondents
agree that
“community centers
promote healthy
living."

fulfilling those goals?

87% 92%

of respondents agree that of respondents
"community centers foster agree that
belonging and connection." "community centers
benefit local
families."
amilia
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Key Takeaways

We identified several groups of respondents that present an opportunity for community centers.

18%

Those that do not know
about a local community
center but would participate
in one if they came to leam
about one in their area.

Objective: Raise Awareness

11%

The next group are those who
know about a local facility but
have not participated in the last
year.

Objective: Engage

17%

of respondents agree
that "community
centers benefit local
families.”

Objective: Educate

90%

The general perception of
community centers bringing
value to the community is
extremely high.

Objective: Convert members

25

Section 3

Consumer Preferences for Recreation
Programming and Activities

11/8/2023
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« Easy registration process

* Flexible payment options

. Ability to register for activities online

- Easy access to a user portal &
overview of your account activity

. Options to pay in instaliments

N

N

v

Less Important

More important

* A safe facility with controlled access
. Ease of use of website
* Program variety

+ Membership and program cost

* Quality of staff

amilia
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SECOND LOOK

To provide the most insights possible, we chose to look
at the results in 3 ways:

THIRD LOOK

Top 3 Number 1 Top 5

First, the factors that the factors that were the factors that
were ranked in the top ranked as number 1 ranked in the top 5
3 the most consistently. the most consistently most consistently.

11/8/2023
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%age of people who ranked selection criteria in top 3
Easy Registration Process 42%
Flexible Payment Options | %
Ability to Register Online 39%
Membership and Program Cost 38%
Safe facilities with Controlled Access 36%
Program Variety 33%
Quality of Staff _ 24%
Easy Access to User Portal 19%
Options to Pay in Installments _ 18%
Ease of Use of the Website 9%
2;% 50% *
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Easy Registration Process

Flexible Payment Options

Ability to Register Online

Membership and Program Cost

Safe facilities with Controlled Access
Program Variety

Quiality of Staff

Easy Access to User Portal

Options to Pay in Installments

Ease of Use of the Website

42%

41%

39%

38%

36%

33%

24%

19%

18%

9%

25% 50%

%
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%age of people who ranked selection criteria as #1

Membership and Program Cost _ 19%
Easy Registration Process 19%
Safe facilities with Controlled Access _ 14%
Program Variety 12%
Abilizy to Register Online _ %
Flexible Payment Options 8%
Easy Access to User Porta 4%
Options to Pay in Instaliments - 4%
Ease of Use of the Website 2%
%
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%age of people who ranked selection criteria in top 5
Ability to Register Online 61%
Fexivie payment opcions [N >
Safe Facilities with Controlled Access 57%
Oprions to Pay in Instaliments 49%
Easy Access to User Porta 46%
quaieyorsett | >
Ease of Use of the Website 26%
%
32

11/8/2023

16



1

More people, more activities,

more opportunities.

Conclusion

2

People care about community
centers - raise awareness!

Experience matters:
before, during, and after!

33

Questions?

Comments?

amilia
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